
 
 
 
 

 

    

Journey to Plastic Freedom Documented in Practical Playbook 

Six Senses shares 82 tried and tested solutions with wider hotel industry to  

help eliminate the use of plastic in hospitality. 
 

   
From left to right: Earth Lab, an on-property hub that showcases each hotel's measurable sustainability impact. Six Senses Zighy Bay was selected by the UN 

Secretary-General's Advisory Board to outline zero-waste best practices. Drinking water has been bottled on site in glass since 2003. 
 

London, UK – 30 September 2024 – Six Senses has been on a journey to eliminate plastic from its properties ever since 
the brand was founded in the mid-1990s. By the time plastic had become a dirty word in 2016, single use bottles, straws 
and disposable packaging were long gone, and Six Senses was already taking pioneering steps towards eliminating 
more complex and challenging plastic items. 
 
This Journey to Plastic Freedom has been recorded diligently by Six Senses sustainability teams and today Six Senses 
has announced it will be sharing this operational intelligence with the wider hospitality industry.     
 
Neil Jacobs, CEO of Six Senses, said: “Sustainability is a defining characteristic of what luxury means to us. We are sharing our 
playbook with other hotel groups because the issue needs collective action if we are to make a real impact on our environment. If that 
means sharing our trade secrets with the wider industry, then so be it. What we know from our years of experience is that 
sustainability doesn't have to be to the detriment to guest experience. This playbook only tells half the story. The real legacy will be how 
our journey is embedded within further afield and who knows, potentially become part of life for all hotel operations.” 
 
The Six Senses Journey to Plastic Freedom Playbook has 82 tried and tested solutions to plastic items in the four main 
areas of a hotel’s operations – housekeeping, back of house, food and beverage and spa. Items being eliminated range 
from bags and toothpaste tubes to coffee capsules and brooms. The playbook also shares ten lessons about how being 
environmentally and socially responsible can be successfully married to uncompromising hospitality, efficient 
operations, profitability, an outstanding guest experience and high levels of satisfaction and engagement among 
colleagues. 
 
As part of IHG’s luxury and lifestyle portfolio, Six Senses has shared the Journey to Plastic Freedom Playbook with 
6,400 IHG hotels across the world. The next step is for Six Senses is to share it with the wider industry.  There will be a 
webinar on Wednesday November 6 for anyone working in the hospitality industry who wants to learn more and from 
that date, the playbook will be available to download online. 
 
HOW IT STARTED: WAKE UP AND SEE THE PLASTIC  
 
Following a successful plastic-free pilot at Six Senses Laamu in 2016, the brand commissioned a group-wide inventory 
of every plastic item within its operations. To its surprise, even though it was eliminating tens of thousands of items, 
the numbers kept going up.   
 
Jeff Smith, Six Senses Vice President of Sustainability, puts this down to the fact staff members were becoming more 
aware and able to identify the plastic around them. He said: “There’s no way to sugarcoat it. Eliminating plastic items can 
be difficult, but it is rewarding. We launched an education and awareness campaign which comprised six training modules. It 
opened the company’s eyes to the plastic it hadn’t ‘seen’ before. No item was too large or small to be nominated for eliminating. That 



 

 

 

 
 

 

 

said, it’s one thing to identify items for eliminating and research better alternatives but quite another to get hosts to do without a 
material that made their life easier and more efficient. We now have 82 solutions for plastic items which we know are viable 
alternatives. Every single time a plastic item is avoided in a Six Senses hotel is yet another good news story.” 
 
82 SOLUTIONS ACROSS FOUR MAIN OPERATING AREAS 

 
Thanks to an intense training campaign for all staff, the Six Senses solutions to avoiding plastic have been met with 
enthusiasm, creativity, and further innovation across the world. Solutions have come from the ground up from 
empowered colleagues at all 27 hotels. Among those who have contributed to curating global solutions are Dawa 
Tshering, Restaurant Manager at Six Senses Paro, Bhutan who led the country’s first-ever natural beeswax wrap 
production as an alternative to cling film. Other plastic-free heroes include Wellness Director Anupam Banerjee, who 
introduced plastic-free slippers at Six Senses Spa Zighy Bay, which can be entirely recycled onsite. 
 
Jeff Smith added: “Our ethos has always been about learning. We wanted to tackle the entire lifecycle impacts of plastic from 
extraction of crude oil through to transportation, chemical leakage, and carbon and climate impacts, before we even hold that plastic 
item in our hands. This learning has given us rich intelligence in the form of tried and tested solutions. Rather than keeping those 
solutions to ourselves, we want to share them with the entire industry. When working together, we hope to go further.”  
 
The Six Senses Journey to Plastic Freedom Playbook has been written and edited by Six Senses in-house sustainability 
leaders in partnership with industry stalwarts including Rachel McCaffery, CEO of the sustainable tourism consultancy 
Green Case, Ally Dragozet, CEO of the marine consultancy Sea Going Green, Phil Bloomfield, Founder of 
communications agency Ready to Bloom and Jo Hendrickx, Founder of Travel Without Plastic.  
 
Rachel McCaffery explained: “It can be overwhelming to face up to how much material you use, and the cost of plastic alternatives 
can add up. But when compared to the cost that long term plastic is extracting from wildlife and our own health, is it a change you 
really can’t afford to make? What was most encouraging was the engagement from Six Senses guests and hosts. Some solutions 
were initially viewed with suspicion but have quickly become guest favorites, such as our toothpaste tablets.” 
 
AN INVITATION TO JOIN THE MOVEMENT.  

 
Six Senses focuses on eliminating plastic, rather than just recycling. Pollution from plastic occurs during production, 
extraction, use and disposal. By the time it is recycled (if it gets recycled), much of the environmental damage is already 
done. Six Senses knew from the outset that its suppliers would be critical stakeholders, which is why all purchasing 
teams and suppliers were brought on board with the vision of the brand to become plastic free and invited to share the 
pledge to eliminate plastic. Six Senses learned it was not alone in its concern and suppliers were open to implementing 
alternatives and collaborating to develop workable solutions.  
 
To register for the Six Senses Plastic Freedom Webinar on Wednesday November 6, click here  All attendees will 
receive a downloadable PDF copy of the playbook.   

 

ENDS 

________________________________________________________________________________________________________ 

NOTES TO EDITORS  

 

• Six Senses first transitioned to refillable glass water bottles 20 years ago. This video illustrates a day in the life of a Six Senses 
glass bottle. It was just one of many bottles that made its way out of the station that day, and it is just one day in one bottle’s 
long life. 

• Within the world of hospitality, Six Senses has created a niche by putting sustainability and wellness at the heart of what 
luxury means for its operations. This includes being one of the first signatories of the Global Tourism Plastics Initiative, led 
by the UN Environment Programme and UN World Tourism Organization in 2019, and collaborating with the United States 
Coalition on Sustainability and SustainChain™ in 2021 to connect initiatives and scale solutions. 

https://athome.sixsenses.com/plastic-freedom-registration
https://www.youtube.com/watch?v=lOVW7Wl3Gqg


 

 

 

 
 

 

 

• Six Senses work in sustainability stretches beyond plastic. In 2023, the Six Senses Sustainability Fund financed 60 projects 
in partnership with 57 partner organizations. Collectively that resulted in 25,412 community members with improved access 
to healthcare and 9,254 with improved public waste management. Example projects include:  

 
o Six Senses Fiji 

Critically endangered Fijian Crested Iguanas (Brachylophus vitiensis). In 2023, population surveys recorded an 
increase of 29 individuals compared to 2022 surveys, making a new total of 40 iguanas living within a stable 
breading population protected by the resort. 466 people attended awareness raising events. The resort has also 
been planting targeted tree species to increase the iguana habitat.  

 
o Six Senses Yao Noi, Thailand: 

TStrengthening communities. 23,820 individuals received improved access to clean drinking water in 2023, 
resulting from installation new water filtration stations. Otherwise these communities lack access to potable water 
and must purchase bottled water to drink. 13,800 individuals also benefited with improved access to medical care 
resulting from the installation of new equipment and supplies for the local hospital.  

 
o Six Senses Ninh Van Bay, Vietnam: 

Critically endangered Black-shanked Douc Langur (Pygathix nigripes). The resort is protecting a stable population 
of these iconic monkeys. In 2023 population surveys recorded 170 individuals, an increase of 13 from studies in 
2022. Biodiversity studies are revealing several other endangered species living in this habitat, and the resort team 
runs a program to remove snares and traps from the forest. 

 
o Six Senses Krabey Island, Cambodia: 

Community development. The resort has partnered with a local NGO called All Kids to increase community 
services for this remote and low-development status region. 1,950 community members gained increased access to 
waste management services in 2023, and 1,926 students gained access to clean drinking water via a new system 
installed at the local school. 

 
o Six Senses Laamu, Maldives: 

Marine conservation. Following a multi-year effort of gathering data with NGO partners then presenting to the 
national government, new marine protected areas are being established. 8.2 sq km were designated as Community 
Conservation Area in 2023, and 8.4 sq km were designated as Important Shark & Ray Area. Collectively, these 
MPAs and the surrounding ecosystems have been designated as one of the planet's Hope Spots by the international 
non-profit organization, Mission Blue 
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ABOUT SIX SENSES 

 
Six Senses, part of IHG Hotels & Resorts’ luxury and lifestyle portfolio, operates 27 hotels and resorts and has signed a further 40 properties into the development pipeline. 
Six Senses serves as a changemaker and maintains a leadership commitment to community, sustainability, emotional hospitality, wellness, and crafted experiences, infused 
with a touch of quirkiness. Whether an exquisite island resort, mountain retreat, or urban hotel, the vision remains the same: to reawaken people’s senses so they feel the 
purpose behind their travels and ultimately reconnect with themselves, others, and the world around them. Six Senses Residences offers all the unique amenities of a 
resort life community while retaining the privacy and personal touches of a beautifully appointed private villa or apartment. Six Senses Spas guide guests on their personal 
path to well-being in all resorts as well as a handful of standalone spas. The high-tech and high-touch approach goes beyond ordinary beauty treatments to offer holistic 
wellness, integrative medicine, and longevity. 
 
Figures as at 30 June 2024 
 
ABOUT IHG HOTELS & RESORTS  
 
IHG Hotels & Resorts [LON:IHG, NYSE:IHG (ADRs)] is a global hospitality company with a purpose to provide True Hospitality for Good.With a family of 19 hotel 
brands and IHG One Rewards, one of the world's largest hotel loyalty programmes, IHG has over 6,300 open hotels in more than 100 countries, and a development pipeline 
of over 2,000 properties. InterContinental Hotels Group PLC is the Group's holding company and is incorporated and registered in England and Wales. Approximately 
345,000 people work across IHG's hotels and corporate offices globally. 

 

https://www.sixsenses.com/en/
https://urldefense.com/v3/__http:/email.investis.com/ls/click?upn=Zj6GEUiS1mM-2Bqqfp5r2hrnUSQ2p6m-2B5Oz5K-2BKxCnfcU-3DwPYT_ojq2lu66bX8JNKV7VmBiOZ2gLVi27eAYFqE40NVToEeeHiYKncxdBspif1mQlBK7ih-2B5rzYsrNnDqgQn1wszyhe5xRGUvld0NWW3KwpUnWtxiJsqB0ttFTF4eNwtEIP6b8ilG4i3OoyACaFJU5I83HKi99ynJRnSpgolNJN4-2FOUDtmJq13annvc4Fw6TlbTFMS3Jh9W42sySGyt0geqp-2BNghhIbdG-2B18Hgy16ASydRO3Z8ggaNZKdU4z5D-2BSD7vyRHJi52GygTZnc8gFMs7-2BsQ-3D-3D__;!!EOxaMA!CjjXZ7KAZ7idANJdcoLB7daWoS810tckeGbds16Y8bqw50-1iPUaVwYwmXEpK2jc$
https://www.ihgplc.com/en
http://www.ihg.com/one

